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LET’S GET ENGAGED... 
ONLINE!

Understanding how to keep your audience engaged, and working with the 
challenges of the medium and the technology, requires some adjustments in the 
design and delivery of your online presentation.

Here are 10 ways to ensure your audience keeps their eyes on your web 
presentation, and off of their email.

1 BE VISIBLE
Turn your camera on, check your background 
so that it is appropriate and not too distracting. Smile into 
your camera as this is how your audience will engage with 
you as you present. Also consider what you are wearing as 
this will help set the tone. Where possible, your audience 
should also have their cameras on. This creates a sense of 
connection and accountability.
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START ON TIME

3 PLAN INTERACTION
Engage your audience in some form of interaction every 4 to 5 
minutes. This can take many forms, like a question, a poll, or a 
white-boarding session. This could also include breaking 
your audience into groups, assigning some work and 
asking each group to share back to the main group. 
Whatever you choose, just make sure you plan, 
practice and prepare ahead of time.
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HARNESS YOUR VOICE

LEAN INTO THE PAUSE
Online audiences can be very passive and you may feel like you need to fill any silence. 

Don’t! Embrace the pause and hold the space. This will give your audience time to 
consider what you have asked them and space to speak up. There are other strategic 

uses for the pause as well. A pause before revealing something important can build 
anticipation, while one at the end of a sentence can reinforce a key message.

ENCOURAGE CONVERSATION
Your eLearning should feel like an experience, rather than a didactic transfer of 

content. Build trust, rapport and include your audience by encouraging two-way 
conversation and by asking thought-provoking questions. Collaborative software 

often allows for communication via messaging, giving you and your audience another 
way to engage. Watching the online activity will give you a sense of how engaged 

your audience is and allow you to tailor your presentation along the way, if need be.

5 BE A STORYTELLER
One of the most effective ways to convey information in 
eLearning is by getting your audience to care about the 
content. Creating relatable content via storytelling can help 
establish a genuine connection, increasing engagement and 
comprehension. Storytelling not only serves to create a more 
immersive experience, but it also motivates learners and 
encourages an emotional connection to the topic at hand.
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USE PURPOSEFUL MOVEMENT
The use of on-screen movement can further engage the 
visual sensors of your audience. The Limbic system in 
our brains is highly sensitive to movement. Changing 
slides or using web tools that can guide your viewer’s 
eyes to different parts of the screen can really increase 
engagement. Make sure, however, that this deliberate and 
not rapid slide transitions or jerky movements, as these 
may disengage your audience.
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PRACTICE MAKES PERFECT

Practicing is an important part of delivering a successful 
interactive presentation. You’ll need to practice where to 

use live polling, when to accept questions, which points to 
emphasise with body language and many more. If you can, 

rehearse your presentation with a colleague and seek 
feedback on your design and delivery.

You may find it easier to raise your desk and monitor 
and stand when you are presenting. This is to assist your 
voice projection. Remember to stand still so you are not 
moving too much on the screen. You may like to record 

your voice to playback and listen for tone, pace and pitch. 
Variation is the key to keeping your audience engaged. If 

you become nervous, slow down. Some deep breathing 
exercises before you start may assist with nerves. 

Connectivity issues can sometimes mean people arrive few minutes late. 
To allow time for late-comers, consider using the first few minutes to 

lightly introduce the topic. This can be done through an interactive poll 
that your on-time audience can answer which leads into your topic, or 

posing a statement or question. Make sure that it is a) interesting, b) 
relevant and c) not vital to your audience’s understanding of the topic.
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Images have the ability to communicate concepts faster and more effectively that words. 
They can trigger emotions, improve comprehension, motivate learners and stick in long-
term memory. When paired with concepts, meaningful images can help transform the 
online experience for your audience. But be careful; the images you use must be relevant 
to your eLearning content and support the learning goals. Inappropriate images, will not 
only fail to get your point across, but they will also decrease the effectiveness of you 
eLearning content, as they can be distracting and confusing. 

UTILISE POWERFUL IMAGERY
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